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Service Management [0) [0}
Entrepreneurship 0 (0] 0
Supply Chain Management (0] (0] 0
Family Business Management () ()
International Transactions [0) [0) [0}
Strategic Management [0} [0} [0} [0)
Brand Management () () () () () () () ()
Advanced Organizational Behavior 0 0 [0)
Advanced Human Resource Management [0} [0} [0} (0] (0]




