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3. Creativity and Innovation

4.Global Perspectives

5. Multiculturalism, Diversity and Inclusion
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IRMA model of learning:

IIIII

indicates where students are introduced to the learning objective

“R” indicates where the learning objective is reinforced, and students have opportunities to practice on that learning objective
“M” indicates where students are given opportunities to deepen and master their learning and demonstrate their achievement of learning objective
“A” indicates where evidence is planned to be collected and evaluated for program-level assessment



